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PRESIDENT’S NOTE

Photo by Bill Lindner

At Lund, growing

stronger over time is
what creating a

boat company with
heritage and character

is all about.

Enduring Strength

For nearly 70 years, Lund has been building innovative
fishing boats that are durable, reliable and safe. It’s a part of
our heritage that sets us apart. There is a passion within our
team to build the ultimate fishing platform to exceed the
demands of our customers. The Lund team doesn’t just build
a boat; we build our passion. We're proud to build boats that
not only fulfill the dreams of our anglers, but also stand the
test of time through superior durability and safety.

At Lund, growing stronger over time is what creating a boat
company with heritage and character is all about. Top sports-
men and women know this and consistently choose Lund for its
ability to produce a superior product that matches their needs.
New challenges build character and strength, and that’s why we
drive ourselves to continue to lead with innovative boat models.

This spring, we have our all-new 1750 Rebel XS. This multi-
purpose boat is 17-feet-6-inches long and sets up perfectly for
the serious angler with center rod storage, a livewell, a spacious
cockpit and massive bow storage. It’s also family friendly for
watersports with the optional ski-pylon, rear jump seat, and
Infinity® Bluetooth® radio. Learn more about this boat on page
32 of the catalog.

In this issue of the magazine, anglers Travis Thiel and Ricky
Chones share their incredible stories of passion for the out-
doors. These two young men have proven that nothing will
interfere with their desire to fish, and they look to motivate
others while pursuing the catch of a lifetime. Read their
amazing stories starting on page 8.

Some days you seem to catch every fish in the lake and other
days it seems there are no fish to catch. Lund Pro Craig
Stapon shares his favorite techniques for catching monster
muskies on page 6. Plus, for Lund Pro Alex Keszler, fishing is
a family affair. He gives insight into the Great White North
and his family’s passion for angling on page 20.

Making a television program requires not only the coordination
of producers, videographers and countless other individuals,
but also biting fish. It may seem like a huge challenge, but
Lund jumped at the opportunity to create something extraor-
dinary with our Ultimate Fishing Experience TV show. The
show not only has incredible multi-species fish-catching action
for sturgeon, muskies, walleyes, crappies and bass, but also
has educational content on electronics, trolling motors and
engines. We take you behind the scenes of our second season
on page 14.

The countless stories shared by our customers fuel our
passion. It’s these stories that have built our heritage and
drive us toward innovating for the future.

Dirk Hyde
President, Lund Boats
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Gear, news and ideas to deliver the
ultimate fishing experience.

Raging Rebel

With boating season around the corner, it’s time to hit the water with the newest boat in the Lund lineup: the 1750 Rebel XS. This
fishing boat has center rod storage for five 7' rods, side storage for longer 8'6" rods and a 14-gallon livewell to keep your catch

lively and fresh. The boat also doubles as a great sport and family boat with an optional rear flip-up seat and an optional ski pylon.

Stowing your gear between trips is easy thanks to massive bow storage. Wherever this boat takes you, an optional Infinity® Bluetooth®

stereo adds to a memorable day on the water. Turn to page 32 of the catalog to learn more about the 1750 Rebel XS.
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Spring Forward with ValvTect

As ice on the water begins to thaw, spring boating comes to mind. But being ready to hit the water also means having the right
gasoline. Although ethanol-blended gasoline is commonly used in automotive applications, it can be the root of many serious,
expensive problems for your Lund if you don’t use the proper ethanol-gasoline treatment.

That is why ValvTect has developed two all-inclusive gasoline solutions that account for fuel stability and phase separation,
while also effectively preventing corrosion of internal engine components for perfect boating this spring.

ValvTect Marine Gasoline contains a special corrosion inhibitor to prevent deterioration from ethanol and non-ethanol
gasoline. Since E10 (10% ethanol and 90% gasoline) can hold up to 25 times more water than pure gasoline, it can cause
rusting of fuel-system components. When tested in E10, using the petroleum industry’s required test for corrosion, ValvTect
Ethanol Gasoline Treatment received a perfect “A” rating for completely preventing oxidization and corrosion.

Trust ValvTect Ethanol Gasoline Treatment and ValvTect Marine Gasoline to protect your Lund’s engine for this upcoming
boating season and beyond. Visit www.valvtect.com for more information about fuel additives to get you going this spring.

WWW.LUNDBOATS.COM
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A new year can bring great news, and none was better than the induction

of Lund Pros Mike Gofron and Mark Martin into the Freshwater Fishing
Hall of Fame. In the angling industry, this honor is the accomplishment
of a lifetime, particularly for two sportsmen who make fishing both their
profession and their passion. Mike and Mark are record setters on the

] walleye-tournament circuit, and they continue to help Lund build better
FBCUR ) boats through their many hours logged both on the water and off.

B
- : \ % Mike says of the accolade, “I'm honored to even be considered, let alone
inducted. The dependability of a Lund boat to get me back into tight
quarters, as well as make the 100-plus runs on big water, has been crucial
throughout my entire career. I've never had to worry about not making
it back to the ramp. Never.” Mark echoes Mike’s sentiments, “Being
inducted is the biggest compliment I could have ever received. It’s kudos
to the hard behind-the-scenes work it takes to be full-time in the fishing

industry, and I'm grateful Lund has been there since the beginning.”

Lund would like to formally congratulate these two anglers on this

------

stellar achievement.

Brush up on angling techniques

-

in Legendary Lund on page 6.

World Wie.*
tfﬁzz Warie Underuriters

From coats and sweatshirts to keep the chill away to hats, hoodies and
other specialty gear, now you can show your Lund pride wherever you go.
Plus, jerseys in multiple styles keep you in the same league as Lund Pros.

All items are tested for durability and comfort to ensure you

can work and play as hard as your Lund. Check out all the
available Lund gear online at www.lundboats.com by

| clicking Gear.
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LEGENDARY LUND

Story by Randy Hess | Photos by Bill Lindner and provided by Craig Stapon

The Monster Mash

Lund Pro Craig Stapon aims to put you on the largest freshwater
predator in North America.

FISHING FOR MUSKIES IS LIKE ANY OTHER WORTHWHILE ENDEAVOR, FROM
MARRIAGE TO PLAYING GUITAR TO FLYING A PLANE: YOU HAVE TO WORK AT IT.
The more you know the better you’ll be, so take advice from the people who've excelled at
it before to up your game.

One of the best musky hunters out there is Craig Stapon of Manitoba, who boats a couple
hundred muskies most years, with a bakers dozen each year over 50 inches. He’s bullish
on big muskies and thinks you ought to be, too. Just make sure you get several things
right: your timing, your location, your equipment and your technique.

“Some people say that muskies are the fish of 10,000 casts,” Craig says as he retrieves
a large softtail with steady jerks aboard his Lund 2075 Pro-V. “But there’s a window of
opportunity every single day. Early in the day, before the sun rises, is a great time. The next
best is 20 minutes before to 20 minutes after sunset. So concentrate on those windows.”

Of course weather plays a big role, too. “Pressure changes and storms are absolutely
critical as well,” Craig explains. “You can have a period of 10, 15 or 20 minutes before a
front hits when you can catch all kinds of fish. When that barometer starts swinging, the
feedbag could be on. If the pressure change is happening, go to your big fish spot.”

Craig insists you need to fish an area thoroughly: “Don’t just come in and take five, six
or seven casts. Cover the area. And don’t be afraid to cast up into the rocks, even six inches
of water. Because a lot of times those big ones will be up there catching a suntan. The
warmth speeds up their metabolism to help them digest, and if you put something in front

of them you’ll get a reaction bite and bingo, it’s fish
on. I like to fish corners, too, little shoots or saddles.
Spend some time there, and you’re going to catch
some big ones.”

Craig also lauds the quality and pure fish-attract-
ing power of the current generation of tackle. He
spreads his love around the tackle box but leans
heavily on three baits: a Phantom softtail glide bait
(“This will make those neutral fish absolutely have
lunch.”); the Musky Mania Double Cowgirl (“The
blades create a double vortex, a huge profile in the
water. This technique offers you a great shot at a
50-incher on Lake of the Woods.”); and a Suik with
easily adjusted blades to control depth on the jerks
(“Usually you’ll catch them on the pause, so be ready
to set the hook hard.”)

Of course after timing, location and bait, you still
need to get the retrieve right. “Speed is critical,” Craig
says, keeping his rod in near constant motion. “Let
the fish tell you what to do, and don’t be afraid to
change it up. Sometimes I'll let it sit, then rip it a cou-
ple times, let it sit and rip it a couple times, just
trying to trigger that strike. Muskies have glands on
their sides, and they pick up the vibration of the
lures. They home in, they zero in and bang! You’ve got
a strike. And when you’ve reeled back to the boat,
keep your eye on the bait and move it around in a big
circle because you never know, you could have a
trailer coming in and catch a big musky or pike right
at the boat.”

Lund has a full roster of Pro-Staff anglers like
Craig who have proven their expertise on the tourna-
ment trail and guiding, a deep well of knowledge that
you can tap to help you bring more fish aboard. You
can find a wealth of Pro tips at lundboats.com under
the Experience tab. And if Craig’s tips help you catch
that not-so-mythical 50-incher, make sure you click
on the Share Your Lund Story link on the site. We'd
love to hear about it. v
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“When that barometer starts swinging, the
feedbag could be on. If the pressure change
is happening, go to your big fish spot.”

Scan here to
read more about
Lund Pros’
favorite angling
techniques.
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For angler "Travis "Thiel, the well-lived
life is one where anything is possible.

STORY BY: ALEXA M. POTEET | PHOTOS BY: STEVEN J. CONWAY
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"This is a love story.

Yes, in a magazine about monster muskies,

hardcore angling and no excuses. It may not

be set to a melodramatic score or appear

soon in theatres mnear you, but make no

mistake: T his is about one man’'s love for

the outdoors and the drive to follow his

passion no matter what.

Like most love stories, its periods of darkness
serve only to define its light, so that’s where
we’ll begin. In 2004, Travis Thiel was in a car
accident that paralyzed him from the waist
down. Today, he has no movement or feeling in
his legs. But to stop there would be a half-com-
pletion—an unfinished account.

After the accident, Travis’ family rallied
around him. At the time, the young man who
loved to fish from his dad’s Lund was just a sen-
ior in high school. Right away, the family
changed the layout of their house and built
ramps to make Travis’ world more accessible.
These were practical changes, but after three
long months in the hospital adjusting to his new
circumstances, Travis knew he needed to be out-
doors. His parents in particular wanted to help
him back in a boat—the place he felt most him-
self. Travis admits that first attempt to get back
on the water was a rocky one: “‘My mom and dad
put the boat in the Wolf River, and we made the
first attempt to get me in. It was pretty scary.”
But Travis saw it as a necessary first step to
getting things back to “normal.”

In fact, the Kaukauna, Wisconsin, native
was soon undertaking physical tests few people
ever attempt to build up even more confidence.
“One of the very first challenges I took on was
the completion of a 13.1-mile half marathon in
a standard wheelchair,” Travis says. Normally
these races are performed in a racing wheel-
chair, but Travis knew that building the kind of
life he wanted after his accident meant living
the kind of life he’d had before—a rich one full
of challenges where nothing was off-limits.
“After my accident I had the attitude that
I was not going to let this stop me from
doing the things I loved to do. Being able-bodied
or in a chair, I was going to do everything
that I did before.” And whether that was racing,
fishing or just enjoying the water, Travis was
going to do it. “I was not okay with giving
up the things I loved to do, so with the help of
family and friends we found a way to make it
all work.”

Perhaps this winning attitude is part of
what attracted Travis’ wife, Renee, his “very
understanding angel,” to the determined young

WWW.LUNDBOATS.COM
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“I had the attitude that I was not going to let this
stop me from doing the things I loved to do.”

outdoorsman. Travis jokes that city-girl Renee
knew she was in for an adventure when he
didn’t hesitate to mount a deer’s head in their
first apartment together. Renee quickly learned
that Travis “loved to be outdoors more than

”»

anything.” Luckily, Renee’s brother Jimmy
shares Travis’ enthusiasm for fishing. The two
fish muskies on a yearly camping trip together
up in Northern Wisconsin, and it was on one
such trip that Travis realized he wanted a big-
ger boat to enhance his time on the water.
After his accident, Travis had bought a basic
boat, but his dad always joked it was no match
for his own Lund Pro-V. Travis had long ad-
mired his dad’s Lund and had fond memories of
salmon fishing in it out on Lake Michigan as
well as days spent tubing from it as a kid. Per-
haps now was the time, he thought, to finally
make the jump to a Lund that would last him a
lifetime. He explored several models before up-
grading to his current rig. “Even though I
caught a lot of fish on the smaller boat, it was
not big enough to fish rougher water. I pur-
chased a brand-new 2014 Lund Tyee 186 GL

WWW.LUNDBOATS.COM

with a 200-hp Mercury® Verado® with a 9.9
Mercury Pro-Kicker, and I'm absolutely in love
with the set-up,” Travis grins.

And it wasn’t just the boost in power that
amped Travis to hit the water. He says that the
design of the Tyee has proven to be perfect for
him, “The full windshield offers me a dry, pro-
tected ride, and the glass-hull design is smooth
in rough water, which is important for me as I
have a lot of back pain.” For the unstoppable an-
gler, a few adaptations make trailering his boat
a breeze, and the snap out carpet makes ma-
neuvering easy. Most importantly, the boat
accommodates not only Travis well, but also any
friends he’d like to bring. Travis says of the
Tyee, “There is so much room that I can bring
my chair, set lines and still have my fishing
partners alongside me.” Travis also made sure
to choose a model that fulfilled his love Renee’s
two requirements: It needed to be sparkly,
and it needed to be a great family boat too.
Check and check.

Never one to settle, Travis is looking to use
the Tyee to push his angling to new heights.

The Thiel family supports Travis’ ambitions,
both on the water and off. (Opposite bottom)
A young Travis caught the fishing bug early.

LUND | 11



Travis hopes to pursue tournament
fishing and more in the coming years.

[V

“With my new Lund, I would like to start fish-
ing tournaments. Not so much for the money
but just to experience those adventures,”
he says. It’s about more than just going against
the grain for Travis though. He’d like to be an
example to anglers of all abilities and change
the way people think about challenges that feel
insurmountable. He presses, “I think taking
part in a tournament series would show the an-
glers and the spectators that this is something
I can do. Seeing the tournaments on TV, I have
not seen a person in a wheelchair compete...I'd
like to show people that anything is possible
and that you can’t be afraid to take a chance.”
When he’s not envisioning his tournament
debut, Travis explores new fishing spots on
his big boat. “Now that I have a larger and
safer boat, I plan to make a trip to Bay De Noc
and fish the record-size walleye there,” he says.
No doubt, his dad and brother-in-law Jimmy
would be happy to come along for the ride.

12 | LUND

Travis has also been able to explore Green Bay
safely thanks to his larger boat—a new adventure
despite its close proximity to his home.

Even though he’s only had the Tyee for a
season, Travis has already been able to make
great memories: Last year, Travis took Jimmy’s
family, including his children Braelynn and
Keaton, out for a cruise. The kids wanted to
keep going faster and faster, so their uncle
obliged zipping them around the lake. Of his fa-
vorite moment that day, Travis recalls, “On the
ride back, Keaton fell asleep in Renee’s arms
while we were running 30 mph back to the dock.
It was crazy he could sleep like that, but the
Mercury Verado is just that quiet. I have a great
time being out on the water. It’s a time to laugh
and share stories as well as be outside.” Travis’
family is surely looking forward to even more
adventures on the Tyee this summer.

Whether approaching a new physical chal-
lenge or simply challenging people’s expectations,

for Travis it’s all about the fish. “The enjoy-
ment of fishing is just one of those experiences
that everyone should have a chance to do. I
really want to make a statement that anyone
in any condition can enjoy the outdoors,”
he stresses. This constant striving towards
a limitless life keeps Travis looking for
new adventures and cements his role-model
status in our book. For this determined out-
doorsman, where there is a will, there is a
way: “I want others that are in a challenging
situation to know that there is always a way to
enjoy life. I've met a lot of people who unneces-
sarily gave up on doing things that are
possible. Just because you are disabled does
not mean you are incapable. I find it very im-
portant to share my story for this reason:
People have limitations, but if they are willing
to take a chance and try something, it may
turn out to be one of the best moments of
their lives.” i

WWW.LUNDBOATS.COM



Ricky Chones wants to set the record straight:
“I was born without legs but was never brought up
thinking it was a challenge. I was treated just like the
rest of my eight siblings.” The Mukwonago, Wis-
consin, native wrote to Lund because he wants
people of all abilities to know they don’t need to
compromise when it comes to their favorite pur-
suits. An energetic fisherman and basketball
player who is very involved in wheelchair sports,
Ricky wants to share how his Lund fits into his
active lifestyle in hopes of helping others.

“I met a man in Appleton, Wisconsin, re-
cently who was diagnosed with a disability,”
Ricky writes. “He sold his boat because he felt
he would never fish again. I think if he would
have been made aware of people with disabili-
ties who do fish and continue with any activity
they desire, he would be telling fishing stories
today.” Ricky acknowledges that access to good
fishing spots from the banks of rivers and lakes
was more limited in his wheelchair, so he went
about finding a great boat that would give
him access to the best fishing areas. He wasn’t
going to let anything get between him and a
great catch.

WWW.LUNDBOATS.COM
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Angler Ricky Chones’ Lund gives him
greater range to get after the fish.

On considering boats that would be a good
fit, Ricky remembered a fishing trip in Canada
when he was first exposed to Lund. “A DNR of-
ficer pulled alongside a friend and me on the
water, and I immediately noticed the boat’s deck
room.” After checking out boats closer to home
at MW Marine in Hales Corner, Wisconsin,
Ricky knew a Lund 1875 Impact SS was the
ride for him. “One of the reasons I selected this
model was the ability to maneuver around the
boat in or out of my chair. It also allows me to
bring another wheelchair user with me.” That
option is certainly attractive for a confident
angler looking to show others the adaptability
of Lund boats and themselves.

“The boat has added a great deal of variety
to my fishing and more opportunities to go out
on different lakes, which I really enjoy,”
Ricky affirms of the purchase. A typical day has
Ricky and his wife out on the water with their
dog in the early morning before the jet skiers
hit the lake. They love to cook, so Ricky will
go after some crappie or catfish for supper.
As for plans in the coming months, Ricky
is looking forward to a trip to St. Germain,

“The boat has added a
great deal of variety to
my fishing and more
opportunities to go out
on different lakes.”

Wisconsin, over Memorial Day weekend to boat
with his brother-in-law’s family.

Indeed, it seems Ricky is an angler limited
only by his ambitions. He wants other people
to know that’s the only way it has to be.
“I would suggest the Lund line to someone
considering buying a boat because the many
features and options help people of all abilities
fulfill their boating needs.” Ricky says that
he would love to help Lund tackle even
more accessibility ideas. He’s a guy on the move
and hopefully inspires anglers of all stripes to
get moving too. i
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Behind the Scenes: THE
ULTIMATE

FISHING

EXPERIENCE







As a kid, I often spent stormy Sunday mornings
glued to fishing TV. A bowl of Cheerios in my lap
and a dog-eared fishing catalog “wish book”
nearby, I'’d make notes of what baits, rods and
reels the pros were using. It was my motivation
to keep cutting lawns and shoveling sidewalks.

I dreamt of Southern bass lakes dotted with cypress trees, unspoiled Northern
waters, and giant fish while watching fishing TV pioneers Virgil Ward, Al and Ron
Lindner, Bill Dance, Jimmy Houston, Roland Martin and Orlando Wilson to name a
few. I mention all of this to point out what a huge impact fishing TV can have on its
audience. When I was a child, it fueled the dream. Now, as an adult, it’s another
opportunity to learn about new places, hone new tactics and feel vicarious enjoyment
when I can’t be outside myself. No better way to fish than in a Lund.

Some of the fishing TV pioneers are still at it. Lindner’s Angling Edge stands out as
a truly great show, and In-Fisherman continues to educate and motivate. But one of
the best fishing shows on TV and web right now simply places great people in great
fishing destinations while the cameras roll. It’s called the Ultimate Fishing Experience.

Each episode features Lund Pros exploring waters throughout North America.
From the Great Lakes to the Canadian Shield and to the Far North, it’s as much
about place as it is about product. Mostly it’s about people, and the passion we all
share for fishing. Here’s a behind-the-scenes look at the Ultimate Fishing Experience,
a glimpse into the world of the anglers we admire and the team of talented individuals
whose heavy lifting and creative vision make our cold and rainy Sunday mornings off
the water a little more bearable.

The successful show takes its dedicated
crew all over North America for gripping
angling action.

THE A TEAM: TV R&D
To say a lot of hard work goes into making fish-

ing television is a gross understatement. The
team behind the show—Executive Producer
James Lindner, Television Coordinator Jeremy
Smith, Producer/Editor Rich Eckholm, Field
Producer Mike Hehner, and videographers Bill
Lindner and Kyle Peterson—create 13 episodes
a year.

Then there’s post-production, which involves
editing, adding music, inserting graphics and
ensuring each episode is broadcast-ready. “The
magic that you see in a finished show is all Rich
Eckholm. He does it all,” says Mike, the field
producer. But we’re getting ahead of ourselves.
Planning for each year’s 13 episodes actually
starts months before the crew hits the road.
Mike explains, “We’ll sit down with Jason Oakes
and Tony Kolker at Lund and talk about new
boats, boat dealerships, Pro Staff, locations and
sketch out a season. It’s really about spreading
out across North America—not just the Mid-
west and Canada—and getting a mix of people,
species, waters and boats on camera. That’s
what makes a great show.”

This past year new Lund dealerships opened
up in McAlester, Oklahoma, and suburban
Los Angeles, California, setting the stage for
shows with Lund Pros Bobby Murray and
Jarret Edwards. Similarly, shows were filmed in
Ohio and Missouri, not to mention Minnesota,
Wisconsin and Canada.



“It’s really about spreading
out across North America—
not just the Midwest and
Canada—and getting a mix of
people, species, waters and
boats on camera. That’s what
makes a great show.”

“Before Mike and the crew go out, I create
a theme for the shows with knowledge we’ve
gathered from potential guests,” says Rich. “The
goal is to create a coherent show even if the bite
doesn’t line up. I script out the intro in bullet
points so the viewers know exactly what they’ll
be learning in the show. And we try to make
sure those points are explained throughout the
episode.” Bill Lindner adds that “digging” is also
a huge part of it: “There’s a lot of research in-
volved. The guys talk with biologists and area
locals, digging around for the inside scoop.”
Mike adds, “The biggest challenge on my end is
scheduling. Everybody’s busy. You want to get
together with them when the fishing is good,
but it also has to be when they’re available.
That’s why we plan up to six months in ad-
vance.” And then there’s the challenge of
making sure the show guests are comfortable
with cameras. “It’s a lot harder than you’d think
to act natural and relaxed on camera. Espe-
cially when dealing with new guys who haven’t
been on TV much, it can be a challenge. You’re
pressured to create a show quickly and yet want
to create a relaxed atmosphere. But it’s a fine
line,” says Mike.
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THE SHOW RECIPE

Once a 13-episode schedule is created and guests
are lined up, the production crew hits the road
and it’s show time. But it’s not all glitz and glam-
our—far from it. “Rich puts together a recipe for
how the shows should go. So we have set things
we need to shoot at every place—traveling, get-
ting to the lake, area history on the front-end. We
really have a set agenda. We put cameras on the
truck looking back and forward to document
launching the boat. We also do some shooting in
the vehicle or at the landing with the anglers to
get some info on what we’re doing that day. The
reality is we might not get onto the water until a
couple hours later, which means we’re typically
out the door, and it’s lights, camera, action at zero
dark thirty,” says Mike.

In a perfect world, the team can shoot a show
in a day, but two days is more typical. Mike
continues, “One of those days is dedicated to
capturing what we call ‘B roll’, basically the
scenic shots that portray the flavor of the area.
For example, in Canada we try to get footage of
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eagles, fog, waterfalls, and we then spend another
day getting the ‘meat and potatoes’ fishing.”

Freshwater Fishing Hall of Fame photogra-
pher Bill Lindner is often dispatched in his
Lund Alaskan to film cool scenic material, while
Mike shoots the fishing portion of the show.
“Most of our very best shows emerge from situ-
ations when we’re out hunting beauty shots
with specialized equipment. Like super high-
speed cameras,” Bill says. “Might also involve
using an underwater housing to capture
something that is not doable with a GoPro. Or
setting up a time-lapse camera to capture the
sunrise or sunset.”

And when the shooting’s done, the challenge
is assembling hours of footage into the 22
minute, 30 second broadcast-television show.
“All of a sudden we have the fishing footage on
the main camera and B-roll and cutaway shows
on DSLRs and GoPros. If it’s a tough show, we
have a lot of footage to go through. Some shows
can take a couple days to edit; others a whole
week,” says Mike.

TV MAGIC: UNDERWATER & UP HIGH
Part of what makes a compelling fishing show is
underwater footage of fish and their habitat. In
the golden age of fishing TV, all underwater
footage had to be captured by divers with large,
expensive cameras. To this day, videographer
Bill Lindner still dives with big, “old faithful”
camera housings to document fish behavior, like
schooling, feeding and how they relate to their
environment. “This part of the game requires a
huge effort with a lot of equipment. It’s a big
wrangle,” says Bill.

Besides large expensive cameras, consumer-
grade 